


Services Everywhere 

Source: eurostat, sbs 
Ks-fs-09 



What’s a Service Anyway? 
-  In economics and marketing, a 
service is the non-material 
equivalent of a good (Wikipedia, 
2006)  

-  Particularly, services are defined as 
being IHIP! (Intangible, 
Heterogeneous, Inseparable, 
Perishable)  

-  More recently, a new theory has 
emerged named Service Dominant 
Logic, defining a service as: “a type 
of action, promise or performance 
that can be exchanged for 
value” [Spohrer2007] 

-   
Paul Lillrank, “An event-based approach to services,”  
Presented at Frontiers in Service Conference, October 2008 
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A. Service Provider 

-  Individual 
-  Organisation 

C. Service Target: The reality to be  
    transformed or operated on by A,  
    for the sake of B 

- People, dimensions of 
- Business, dimensions of 
- Products & technology artifacts  
- Information, codified knowledge 

B. Service Client 

- Individual 
- Organisation 
- Public or Private 

Forms of 
Ownership 
Relationship 
(B on C) 

Forms of 
Service Relationship 

(A & B co-create value) 

Forms of 
Responsibility 
Relationship 
(A on C) 

Forms of 
Service 

Interventions 
(A on C, B on C) 
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Towards a Digital Service Economy 

“Today investment in intangible assets is of equal importance 
to investment in machinery and real estate. In recent years, 
various policies have been integrated into broader strategies 
to use ICTs (information and communication technologies) to 
achieve growth, employment and wider socio‐economic 
objectives. It is evident that the ICT services revolution has 
only begun.” - Teppo Tauriainen (Swedish Minister of Foreign 
Affairs, Swedish Presidency, October 2009) 

99% DSL coverage 
83% are regular internet users 
46% downloads movies, books, music 
75% of companies uses eGovernment appls 
72% of companies uses E-Business 

Source: EU Oct. 2009 



IMSE in a Nutshell 



The demand for T-Shaped Service Engineers 



The Consortium 

Core Institutions 
Associated Academic partners 
Associated Industry Parters 



International Master in Service Engineering (IMSE) 



The IMSE Curriculum at a Glance 

Semester 1 

- Workflow Management 
- Webservices 
Messaging 
- Datawarehousing 
- Service Management 
and Clouds 

Semester 2 

- Introduction SSME 
- Process Management 
Systems 
Infrastructure  Technologies 
for Large – Scale Service – 
based Systems 
- Digital Economics 
- Summer School 

Semester 3 

- Service Oriented 
Architectures 
- IT Governance 
- Business Process 
Integration 
- Enterprise Architecture 
- Elective 

Stuttgart, Germany Heraklion, Crete Tilburg, The Netherlands 



IMSE Fact Sheet 

-  Start of programme: September 2010 

-  Cohort 1: 15 Students enrolled (2 self-paying) 
-  Scholar Scholarships: 3 

-  Recruitment Cohort 2: ongoing 

-  Degree: Joint Degree of Service Science 



Joint Degree in Service Science 

•   Joint degrees programmes as such have only been very recently 
endorsed by the Dutch Ministry of Education ((July 2010) 

•   The generic EU protocol for accrediting IMSE (or other) EM 
programme has been stipulated by the European Consortium for 
Accreditation involving bi-lateral recognition agreements (
http://www.ecaconsortium.net/ ) 

•  Basically, IMSE will be accredited in a light-weight manner since: 
•  IMSE is a special track in an pre-existing program of 

Tilburg University 
•  The same applies to the partner institutions in Crete 

(Greece) and Stuttgart (Germany) 



Procedure 

1.  Legitimacy check 
2.  Principles for the accreditation 
3.  Assessment of all partner 

programs 
4.  Campus Visit by Accreditation 

Committee 
5.  Use of Foreign Visitation Reports 

(mutual recognition 
Agreements) 



The Road Ahead 



Questions? 


